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Accounting Ethical Core Values and Compassion
The corporate culture is often punctuated in the media as a life of the obsession of profits and more money (Russell et al., 2020). Nevertheless, the participation and implementation of Corporate Social Responsibility policies is an exemplification of compassion in accounting. Most organizations are fast embracing the CSR to improve the social value of the people and stakeholders. Nonetheless, it is essential to note that CSR serves to empower the company's consumers and employees by providing certain inducements and benefits. However, it is significant to note that in sharing part of their profits with the community, accounting firms display compassion towards the poor while marketing their brands. Most companies like Starbucks have deployed CSR through partnering with farmers to obtain ethically farmed coffee while offering college opportunities to clients. The act of giving back to the community is the definition of compassion. 
Compassion, Business Practice, and Decision Making
Social responsibility is one of the best practices policies in businesses in India. This robust economy is characterized by an idea of philanthropy that is based on cultural and religious ethos and values. Most importantly, it is imperative to mention that Indian generosity in business has been a massive inspiration to CSR implementation in Western nations. Additionally, the fast shift and embrace of CSR in the 1990s were also due to most companies' transition through the LPG (Liberalization, Privatization, and Globalization) policy (Satapathy & Paltasingh, 2019). The LPG policy sought to transfer ownership of key companies from the government to the private sector; nevertheless, such as move would benefit wealthy shareholders. Hence, installing a pro-active CSR plan was essential to create an image that a business had a multi-layer of shareholders.  
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